Appendix E

Canadian Visitors to the U.S. by Type of Accommodations
One or More Nights - 2006

2006 VISITORS TYPE OF ACCOMMODATIONS (1+ NIGHTS)
Hotel and/or Other
Total Cottage/ Motel Only Friends or Combination Not
Canada Camping Cabin (NET) Relatives (NET) Stated
Census Region / State (000s) (000s) (000s) (000s) (000s) (000s) (000s)

TOTAL U.S. (NET) @ 15,992 963 603 7,816 2,542 3,029 1,040
TOTAL U.S. (SUM) @ 21,987 1,560 663 11,268 3,266 2716 2,345
NEW ENGLAND 2,503 210 137 1,271 359 313 212
CONNECTICUT (3)

MAINE 746 87 42 427 71 61 60
MASSACHUSETTS 583 13 6 311 111 103 39
NEW HAMPSHIRE 360 32 6 191 34 57 40
RHODE ISLAND (3)

VERMONT 642 77 82 248 93 75 66
MID ATLANTIC 3,557 287 109 1,799 661 350 350
NEW JERSEY (3)

NEW YORK 2,596 251 106 1,244 483 265 247
PENNSYLVANIA 696 32 3 415 116 46 85
SOUTH ATLANTIC 4,420 159 58 2,143 615 820 625
DELAWARE (3)

DISTRICT OF COLUMBIA (3)

FLORIDA 2,098 73 42 799 386 652 146
GEORGIA 384 20 * 255 43 14 51
MARYLAND (3)

NORTH CAROLINA 408 12 9 242 55 25 67
SOUTH CAROLINA (3)

VIRGINIA 466 24 2 196 30 31 183]
WEST VIRGINIA (3)

EAST NORTH CENTRAL 2,645 136 26 1,464 559 184 448
ILLINOIS 424 11 2 301 74 14 0
INDIANA (3)

MICHIGAN 1,323 70 17 666 352 97 22
OHIO 508 32 3 262 7 39 28
WISCONSIN (3)

WEST NORTH CENTRAL 1,547 97 9 1,039 131 96 94
IOWA (3)

KANSAS (3)

MINNESOTA 614 33 5 417 51 39 7
MISSOURI (3)

NEBRASKA (3)

NORTH DAKOTA 496 30 2 369 25 13 13|
SOUTH DAKOTA (3)

EAST SOUTH CENTRAL 692 35 3 414 59 44 57
ALABAMA (3)

KENTUCKY (3)

MISSISSIPPI (3)

TENNESSEE (3)

WEST SOUTH CENTRAL 512 24 1 301 90 59 5
ARKANSAS (3)

LOUISIANA (3)

OKLAHOMA (3)

TEXAS 333 14 1 198 72 34 5
MOUNTAIN 2,595 205 75 1,573 199 314 10,
ARIZONA 496 36 13 222 72 120 15,
COLORADO (3)
JIDAHO (3)

MONTANA 513 75 58 228 42 59 6
NEVADA 902 24 * 761 18 41 38
NEW MEXICO (3)

UTAH (3)

WYOMING (3)

PACIFIC 3,516 406 246 1,265 593 536 544
CALIFORNIA 1,037 36 5 560 215 184 8
OREGON 326 28 0 104 20 7 268
WASHINGTON 1,775 329 222 600 333 156 37
ALASKA (3)

HAWAII (3)

Source:  U.S. Department of Commerce, International Trade Administration, Office of Travel & Tourism Industries

1) Total U.S. (NET) reflects non-duplicated parties. These totals are not revised when Statistics Canada revises total visitor estimates.

2) Total U.S. (SUM) and regional totals sum the visits across U.S. regions and states. Thus, the sum totals include possible

double-counting of travelers who visit more than one state. State details may not sum to totals due to rounding.
(3) Based on industry recommendation, OTTI policy is to suppress state data for which sample size is fewer than 400.
Note: Totals for Canada may differ across tables due to differences in response rates for questions.

* Cells containing an asterisk represent visitor volume estimates of fewer than 500.




